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Overview

Metroland Cultures, in partnership with Studio Voltaire and Build Hollywood, is excited to
announce an open call for visual artists with a connection to Brent to apply to produce public
artwork commissions in response to the Brent Biennial 2022 theme, In the House of My
Love. Four artists will be selected for the commission and their work will appear on
high-street billboards in Brent, the home of Metroland Cultures, and in Clapham, the home of
Studio Voltaire. The billboards will be showcased over four weeks during the second edition
of the Brent Biennial (8 July – 11 September 2022).

This commissioning strand has been developed to respond to the need by artists in the
Brent to have further opportunities to produce new work and grow their practice, and in
alignment with Metroland Cultures’ hyper-local approach to the Biennial. It will celebrate
artists working, living and creating in relationship to the Borough through one of the most
visible and accessible platforms in the Biennial programme. Each selected artist will
receive a fee of £1,500, a research and production budget of £2,500 for the
development of the new work as well as mentorship and support from the 2022 Brent
Biennial curatorial team and external partners.

The four artworks will be commissioned in collaboration with Studio Voltaire, who has an
outstanding track record of supporting artists at a pivotal stage in their careers. Alongside
supporting the commissioning process, Studio Voltaire’s involvement will act as a platform of
visibility for the selected artist, providing them with the opportunity to garner visibility and
develop network-building beyond the Borough. A second partner, Jack Arts, part of the
BUILDHOLLYWOOD family, a street advertising specialist who supports art and culture
projects in public spaces across the UK, will facilitate the distribution of the work through the
provision of in-kind use of high-street billboards.

The artworks will be selected based on the originality and relevance to the 2022 Brent
Biennial theme, In the House of my Love, which pays homage to the various histories and
legacies of migration in Brent and considers the ways in which individuals and communities
propose various strategies for homemaking within the context of hostile environments.

Specifications

Eligibility Criteria

● Artists must have a connection to Brent, being one of the following: from Brent (born
or raised for any period of time), currently living in the area, or artists whose practice
or research is based in the borough

● Artists must be 18+, and there is no upper age limit
● Artists must have a sustained creative practice of at least two years, evidenced with

a portfolio of 5-10 examples of work

https://www.studiovoltaire.org/
http://www.buildhollywood.co.uk/
http://www.buildhollywood.co.uk/


Selection Process

All applications will be reviewed by a panel made up of Adam Farah, artist and Brent
Biennial 2022 Curatorial Committee member; Eliel Jones, Curator of the Brent Biennial
2022; and Maggie Matić, Curator (Studios and Residencies) at Studio Voltaire. The panel will
consider each proposal and mark them from one to five, with reference to the following
points:

● The relevance of the proposal to the theme of the 2022 Brent Biennial (see below)
● The originality of the proposal in its response to public space(s)
● The suitability of the proposal for its presentation on high-street billboards

After each applicant has been given a score, a shortlist will be produced and a final selection
of artists will be made by consensus. In total, four artists will be selected to produce and
realise their proposed artworks.

Applications

To apply for the opportunity, please send the following material to
team@metrolandcultures.com, with the subject line ‘Billboard Commission’:

● Your name and contact details.
● A portfolio of 5-10 examples of previous work in any format (images, video, text,

audio, or another format digitally shareable with us) – if possible, gathered together in
a single PDF file. This can also be shared via a link to google drive. If you have any
problems sending this to us please get in touch.

● A short proposal of no more than 500 words responding to the 2022 Brent Biennial
theme, In the House of My Love, and briefly outlining your interest in realising this
artwork in public space – please read the below information about In the House
of My Love and the format for the commissions to inform your proposal.

● An initial visual rendering of the proposed artwork (in the form of a sketch, an image
or digital rendering) and/or a visual prompt that will guide your proposal.

The deadline for applications is Sunday 15 May 2022, 23:59 GMT.

Timeline

● 17 May: Artists selected by jury panel
● 19 May: Selected artists notified
● 20 May – 19 June: Research and development of commission
● 23 May: Selected artists announced
● 19 June – 30 June: Production and printing
● July: Installation (exact date TBC)

mailto:team@metrolandcultures.com


About the 2022 Brent Biennial theme: In the House of my Love

The Brent Biennial 2022, In the House of my Love, pays homage to the various histories
and legacies of migration that have made Brent the second most ethnically diverse borough
in London, and a local authority with one of the highest numbers of first-generation migrants
in the country. The Biennial will bring together artists and community groups whose work
proposes various strategies for homemaking within the context of hostile environments.

Central to the project is a desire to reflect on ten years since the implementation of the
Hostile Environment policy in the UK; a damaging set of legislative and administrative
measures affecting primarily migrant and non-white communities, which have in many ways
paved the path for increasingly nationalist, xenophobic and racist political and cultural
agendas in Britain.

In the House of my Love seeks to recognise the material and immaterial systems of support,
safety and hospitality that are currently present in Brent and beyond, reflecting on the ways
that many marginalised communities survive and fight against hostile environments and
unwelcoming conditions; such as the hostile environments that are racism, homophobia,
ableism, climate catastrophe and political austerity.

We invite artists to consider the idea of home away from home, of home ruptured and
re-imagined, of home found in the touch of another. How is our understanding of home tied
to the specificity of place, to our relationships with people, and the experience of one’s body
and being? How might we consider friendship, chosen family, love and collaboration as
antidotes to experiences of hostility?

Artwork Specifications

Each selected artist will produce an original artwork to be displayed for one week in each of
the four locations, in Brent (Walm Lane and Dudden Hill Lane) and in Clapham (Clapham
High Street and Clapham High Street/Gauden Road). Artists could propose:

● A single artwork to be displayed in all four locations
● An artwork with variations which respond to more than one specific location
● Four entirely unique artworks

There is no requirement for artists to respond to the specific locations of the billboards; it is
simply an opportunity if artists feel it important to the work.

The final artworks must be able to be delivered as a single image file(s), suitable for
presentation on a 48-sheet size billboard. A 48 sheet poster consists of twelve 4 sheet
sections joined. European equivalent: 6m x 3m. Artworks will need to be supplied as one
image the size of: 6096mm wide x 3048mm high.

To discuss the opportunity further, or for any access queries, please email Kit
Edwards, Assistant Curator, Brent Biennial 2022, kit@metrolandcultures.com

https://daybook.buildhollywood.co.uk/site-preview/681d280efb9b0f56428ce9bce078d5f15b2807a9/2383
https://daybook.buildhollywood.co.uk/site-preview/211ba266f8084cf60b76a06800c50acdbf743f7c/2364
https://daybook.buildhollywood.co.uk/site-preview/6aeb482ebb21bb4802e6cc84b88470e0adafee74/2595
https://daybook.buildhollywood.co.uk/site-preview/6aeb482ebb21bb4802e6cc84b88470e0adafee74/2595
https://daybook.buildhollywood.co.uk/site-preview/81e57ff8be687aa5f8883570530821dfc58400aa/1175
mailto:kit@metrolandcultures.com


About Metroland Cultures

Metroland Cultures works to build, maintain and share art and culture in Brent. We amplify and
support the communities who are already telling their stories of life here in Brent, and work with artists
and ideas to help tell new ones.

We create arts biennials and music festivals; set up paid creative development schemes for our young
people; and support artists with commissions across the borough. We build long-term partnerships
with grass-roots organisations across the borough, supporting communities to work with artists to
make changes they want to see in Brent.

We are called Metroland Cultures because there’s far more than one culture in Brent. We came out of
Brent’s year as London Borough of Culture 2020, which brought our communities together to tell their
stories to the world.

About Studio Voltaire

Studio Voltaire is one of the UK’s leading not–for–profit arts organisations. Placing great emphasis on
risk–taking and experimentation, our pioneering programmes of exhibitions, collaborative projects,
artist development, live events and offsite commissions have gained an international reputation.

Studio Voltaire was founded in 1994 by a collective of twelve artists, who set up a studio space in a
disused tram shed on Voltaire Road, Clapham. An artist–centered approach remains at the core of
our work. We are creating an essential artists’ community and resource in South London; our current
site on Nelsons Row affords a significant level of support, providing much–needed affordable and
accessible studios for a diverse range of individual and collective practices. Our growing studio and
residency programmes forefront artists–led development, research, experimentation and production,
and provide opportunities for our audiences to engage with this process.

Studio Voltaire commissions a wide range of ongoing and collaborative projects. We work with artists,
organisations, schools, colleges and communities to create contexts for people to share and
collaborate, while also supporting critical engagement and lifelong learning. We often work beyond the
walls of the gallery, initiating projects in the public realm and supporting artists to work in
unconventional spaces and in new social and cultural contexts.

About BUILDHOLLYWOOD

BUILDHOLLYWOOD celebrates our magical cities, brimming with all sorts of people, lifestyles and
culture. By developing street level poster space in carefully curated locations across the UK they
place creativity in the heart of our cities. Built on an art school mentality that stretches back decades
to their founder, they have a collection of talented agencies – DIABOLICAL, JACK and JACK ARTS
who specialise in their sectors to produce street level poster campaigns, creative billboards, hand
painted murals, interactive installations, ambient and unique experiential campaigns to create
authentic interactions with people on the street. This combination of format, creativity and position is
unique to BUILDHOLLYWOOD and is the reason why they work and collaborate with the most
exciting brands, artists and creative institutions in the world. BUILDHOLLYWOOD are the creative
street advertising specialists.


