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1) ABODE 

This billboard has been commissioned by Metroland Cultures for Brent Biennale 2022. The artist is 

Kamile Ofoeme, a London-based multi-disciplinary artist working across audio, visual and performative 

mediums. In this commission, they explore the Biennale’s theme of migration and home-making in the 

UK, through a series of 4 billboards that are appearing on high streets in Brent and Clapham. Each 

billboard features a photograph of a raw ingredient common to food culture in the Black diaspora. Text 

is superimposed onto the centre of the photograph in white lettering, with one word front and centre in 

the largest font size.  

This 1st billboard titled ‘Abode’ features a zoomed in photograph of scotch bonnet peppers. The high-

resolution clarity of the image is striking, with dozens of peppers densely populating the frame. Most of 

them are bright red or sunny yellow in colour, with one green pepper at the right hand edge of the image. 

Another few are tinged in green as if slowly transitioning in colour and ripeness. The peppers seem to be 

photographed while piled up at a stall or on a shelf - they lie hodgepodge on top of each other, shining 

brightly in a natural light that comes at them from the top right hand side. The distinctive folded surface of 

the scotch bonnet pepper is forefronted. Each pepper reflects light from its multiple folds, pinched 

together at the top in short brown stems.  

The white text is set onto the image in the formality of a dictionary entry. The word ‘Abode’ is the 

largest text and is framed within curly brackets that point outwards away from the word. In a smaller 

font size, the word ‘noun’ sits to the top right, also framed by curly brackets and below the title sits the 

pronunciation guide for the word ‘Abode’. This comprises the italicised word ‘pronounce’, and a 

transliteration of ‘Abode’ into the International Phonetic Alphabet. Both words are framed by forward 

slashes.  

The last line of text is a definition for the word ‘residence’, also in white but in fine print. It reads: 

‘1. A place in which one lives [semi-colon]; one’s home’.  

Today, scotch bonnet peppers are synonymous with West African and Jamaican cuisine and are 

widely available to anybody wanting to cook Jollof Rice or Jerk Chicken for example. This modern day 



relationship with food is reflected in the simplicity of this billboard image and in the ubiquitous 

commercial aesthetic that the artist has chosen. However, by superimposing the idea of home, identity, 

and family, the artist draws our attention to the historical significance of this ingredient. Scotch Bonnet 

Peppers have their own history of migration from West Africa to The Caribbean as part of the European 

Transatlantic Slave Trade and through this commission, Ofoeme points to the intertwined legacies 

carried by the staple foods found in Black diasporic communities.  

Thank you for listening and do check out the other three billboards in this commission by Kamile 

Ofoeme. 
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2) HOME 

This billboard has been commissioned by Metroland Cultures for Brent Biennale 2022. The artist is 

Kamile Ofoeme, a London-based multi-disciplinary artist working across audio, visual and performative 

mediums. In this commission, they explore the Biennale’s theme of migration and home-making in the 

UK, through a series of 4 billboards that are appearing on high streets in Brent and Clapham. Each 

billboard features a photograph of a raw ingredient common to food culture in the Black diaspora. Text 

is superimposed onto the centre of the photograph in white lettering, with one word front and centre in 

the largest font size.  

This second billboard in the series, titled ‘Home’, features a dozen raw yams, piled up together as if in a 

cart or stored on a shelf. The image is zoomed in such that 4 or 5 of the yams take up most of the space. 

They are warm shades of brown, highlighted in a bright natural light. Each yam has a rough, bumpy 

surface with some parts of the thin, hard skin peeling or broken off. In the most centrally placed yam 

which lies underneath the white text, the freckled surface is scratched, revealing streaks of the bright 

orange flesh beneath. To the left, a deep crevice stretches across another one, drawing attention to its 

bark-like texture.  

The white text is set onto the image in the formality of a dictionary entry. The word ‘Home’ is the 

largest text and is framed within curly brackets of the same size that point outwards away from the 

word. In a smaller font size is the word ‘noun’, to the top right, which is also framed by curly brackets, 

and the pronunciation guide for the word ‘home’, in the line below it.  

This comprises the italicised word ‘pronounce’, and a transliteration of ‘Home’ into the 

International Phonetic Alphabet. Both words are framed by forward slashes.  

The bottom half of the text are the definitions for the word ‘home’, also in white but in fine print. They are 

numbered and each on their own line. It reads:  

‘1. A building, apartment or shelter that is the usual residence of a family.’  

‘2. A place of which one’s domestic affections are centred’.  

‘3. An environment offering security, comfort and happiness.’  

Yams are another food in the series that carry the heavy weight of history with them. Originating in 

West Africa, Yams found their way to The Caribbean via the movements of the slave trade. European 



slave traders would plan their transatlantic trips in line with the yam harvest to ensure that their cargo of 

enslaved people had the highest chance of nutrition, and therefore survival. Once on the plantations, 

these captives would be given a plot of barren land to grow their sustenance. Yams were easy to grow 

and tend to, and offered high levels of carbohydrate and fibre. The familiar commercial aesthetic of this 

billboard draws us in easily to a much richer provocation about the intertwined histories of food and 

migration and how that legacy continues to surround us.  

Thank you for listening and do check out the other three billboards in this commission by Kamile 

Ofoeme. 
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3) DWELLING 

This billboard has been commissioned by Metroland Cultures for Brent Biennale 2022. The artist is 

Kamile Ofoeme, a London-based multi-disciplinary artist working across audio, visual and performative 

mediums. In this commission, they explore the Biennale’s theme of migration and home-making in the 

UK, through a series of 4 billboards that are appearing on high streets in Brent and Clapham. Each 

billboard features a photograph of a raw ingredient common to food culture in the Black diaspora. Text 

is superimposed onto the centre of the photograph in white lettering, with one word front and centre in 

the largest font size.  

The third billboard in this series is titled ‘Dwelling’, and features a zoomed-in photograph of a dozen or so 

garden eggs. Egg-shaped and off-white coloured, these are a type of aubergine or ‘eggplant’ indigenous 

to sub-saharan Africa. Like the other billboards in this series, the raw garden eggs have been 

photographed from above at close proximity and while piled together, perhaps in a crate. The four or five 

at the top or forefront of the image are the brightest, with their smooth surface reflecting a natural light. 

Their bright green stems are short and wrap around the top of each garden egg, forming a flower-like 

shape where it meets the white surface.  

The white text is set onto the image in the formality of a dictionary entry. The word ‘dwelling’ is the 

largest text and is framed within curly brackets that point outwards away from the word. In a smaller font 

size, the word ‘noun’ sits to the top right, also framed by curly brackets and below the title sits the 

pronunciation guide for the word ‘dwelling’. This comprises the italicised word ‘pronounce’, and a 

transliteration of ‘dwelling’ into the International Phonetic Alphabet. Both these words are framed by 

forward slashes.  

The last line of text is a definition for the word ‘dwelling’, also in white but in fine print. It reads: 

‘1. A house, apartment or other shelter in which someone lives.’  

Garden eggs form a staple vegetable in many west African countries such as Ghana and Nigeria, used 

in recipes like stew and sauce, eaten alongside plantain, yams and potatoes. Artist Ofoeme speaks to 

Brent Biennale’s theme of home-making in the UK by honing in on foods that he associates with the 

Black diasporic community, and considering their role in creating a sense of home, comfort and solace. 

By juxtaposing a simplistic commercial aesthetic with the rich and layered idea of home, these billboards 

draw us in to consider the intertwined histories of food and migration and how that legacy continues to 



surround us.  

Thank you for listening and do check out the other three billboards in this commission by Kamile 

Ofoeme. 
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4) RESIDENCE 

This billboard has been commissioned by Metroland Cultures for Brent Biennale 2022. The artist is 

Kamile Ofoeme, a London-based multi-disciplinary artist working across audio, visual and performative 

mediums. In this commission, they explore the Biennale’s theme of migration and home-making in the 

UK, through a series of 4 billboards that are appearing on high streets in Brent and Clapham. Each 

billboard features a photograph of a raw ingredient common to food culture in the Black diaspora. Text 

is superimposed onto the centre of the photograph in white lettering, with one word front and centre in 

the largest font size.  

This 4th and last billboard in this series is titled ‘Residence’ and features a zoomed-in photograph of 

black-eyed beans. Taken from above, the image captures the small, oval beans heaped together, as if 

on a tray or in an open sack. The beans vary in earthy colour from light brown-green shades to darker 

more purply browns. Their distinctive eye-shaped mark is only visible on approximately a quarter of the 

beans which face upwards. Their smooth surface reflects a bright natural light which seems to come in 

from the same angle as the camera.  

The white text is set onto the image in the formality of a dictionary entry. The word ‘residence’ is the 

largest text and is framed within curly brackets that point outwards away from the word. In a smaller font 

size, the word ‘noun’ sits to the top right, also framed by curly brackets and below the title sits the 

pronunciation guide for the word ‘residence’. This comprises the italicised word ‘pronounce’, and a 

transliteration of ‘residence’ into the International Phonetic Alphabet. Both these words are framed by 

forward slashes.  

The last line of text is a definition for the word ‘residence’, also in white but in fine print. It reads: 

‘1. A house or other place where someone lives.’  

Black-eyed beans, or black-eyed peas as they are commonly known, are a popular food in Jamaica and 

the American south, in dishes such as Akkra and stew, and in African American celebrations of New 

Years’ Day. Originally grown in North Africa, black-eyed beans were brought to the Americas via the 

transatlantic slave trade of the 17th and 18th centuries. Considered a lowly food, they were limited to 

livestock and enslaved people, until they rose to mainstream popularity after the American Civil War.  

The familiar commercial aesthetic of this billboard draws us in easily to a much richer provocation about 

the intertwined histories of food and migration and how that legacy continues to surround us.  

Thank you for listening and do check out the other three billboards in this commission by Kamile 

Ofoeme. 


